
Ferragamo’s promotional campaigns are rooted in craftsmanship, heritage, and a quiet affirmation of 

Florentine identity. The brand’s dual naming system oscillates between the founder’s surname alone and 

the full Ferragamo Firenze inscription, not only anchors each line to its origin but also affirms the city 

itself as a creative co-author. The campaign positions the label not as a product but as a civilizational 

statement. It features models in composed, unhurried positions, their stillness communicating authority 

rather than aspiration. This is not about desiring an object. It is a metaphor for heritage as a standard.

Visually, Ferragamo’s campaigns emphasise a dialog between restraint and visual precision through 

controlled palettes, architectural framing, and material close-ups. Olive, deep crimson, navy, and warm 

taupe dominate colours drawn from Tuscan landscape and Renaissance pigment rather than seasonal 

trend cycles. The shift between black and white images and bold colour slows the viewer down, encour-

aging closer looking. Sets often evoke the cultivated free time of Italian aristocracy garden terraces, 

lounge chairs, and classical interiors, effectively dissolving the boundary between fashion image and 

«living picture». Models occupy space with deliberate nonchalance, their poses hovering between por-

traiture and performance. These visual elements together construct a steady atmosphere of elegance.

Ferragamo applies a strategy of showing rather than seducing. Through precise material imagery, the 

sharp tip of a heel, the grain of structured leather, the viewer is oriented toward the object’s essential 

logic rather than its social currency. Campaigns like the Wanda bag relaunch extend this visual lan-

guage into product archaeology, deeply reinforcing the brand’s philosophy of restoring the original. 

Ultimately, Ferragamo’s promotional work goes beyond conventional luxury advertising, becoming a 

form of archival performance that strengthens and passes on the brand’s identity across time.


